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Desafio Emergente — a exigéncia de um compromisso global". Paper
presented in Centro de Congressos do Polo HUC, 2022.

Pereira, Inés Veiga; Pires, Paulo Botelho; Santos, J.D.; Pereira, I.V.; Pires, P.B., ed.
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10.1108/SBM-08-2025-0213

Paulo Botelho Pires; José Duarte Santos; Pedro Quelhas Brito; Catarina
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(2026): https://doi.org/10.1177/02734753261434138.

10.1177/02734753261434138

Miguel Gouveia; Micaela Pinho; Paulo Botelho Pires. "Occupational Safety and
Injury Risk in Professional Football: The Portuguese Framework in Comparative
Perspective". Safety (2025): https://doi.org/10.3390/safety11040113.
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Customer Experience in E-Retail". Administrative Sciences (2025): https://doi.
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Paulo Botelho Pires; Beatriz Martins Perestrelo; José Duarte Santos.
"Unpacking Customer Experience in Online Shopping: Effects on Satisfaction
and Loyalty". Journal of Theoretical and Applied Electronic Commerce
Research (2025): https://doi.org/10.3390/jtaer20030245.

10.3390/jtaer20030245
Pires, Paulo Botelho; Branco, Catarina Castelo. "Interdependence and Trust in
B2B Relationships: A Validated Model of Performance Drivers in International

Commerce". International Journal of Marketing, Communication and New
Media (2025): https://publons.com/wos-op/publon/77113756/.

10.54663/2182-9306.2025.SPECIALISSUEIM.26-50
Paulo Botelho Pires; Mariana Prisco; Catarina Delgado; José Duarte Santos. "A
Conceptual Approach to Understanding the Customer Experience in E-

Commerce: An Empirical Study". Journal of Theoretical and Applied Electronic
Commerce Research (2024): https://doi.org/10.3390/jtaer19030096.

10.3390/jtaer19030096
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Paulo Botelho Pires; Fabiana Oliveira de Sousa; José Duarte Santos. "ldentifying
Positioning Axes for Building Brand Equity in Cork Fashion Products". Central
European Business Review (2024): https://doi.org/10.18267/j.cebr.374.

10.18267/j.cebr.374

Paulo Botelho Pires; Claudia Morais; Catarina J. M. Delgado; José Duarte Santos.
"Sustainable Fashion: Conceptualization, Purchase Determinants, and
Willingness to Pay More". Administrative Sciences (2024): https://doi.org/10.
3390/admscil4070143.

10.3390/admscil4070143

Pires, Paulo Botelho; Morais, Claudia; Delgado, Catarina J. M.; Santos, José
Duarte. "Sustainable Fashion: Conceptualization, Purchase Determinants, and
Willingness to Pay More". Administrative Sciences 14 7 (2024): 143. http://dx.doi.
org/10.3390/admsci14070143.

Published - 10.3390/admsci14070143

Francisco Moreira; Inés Pereira; José Duarte Santos; Paulo Botelho Pires.
"Sports celebrity endorsement impact on purchase intention". Revista Galega
de Economia (2023): https://doi.org/10.15304/rge.32.3.8710.

10.15304/rge.32.3.8710

Carlota Rocha Araujo; Paulo Botelho Pires; Catarina Delgado; José Duarte
Santos. "Persuasive Determinants in the Hotel Industry’s Newsletter Opening
Rates". Sustainability (2023): https://doi.org/10.3390/su15043358.

10.3390/su15043358

Paulo Botelho Pires; José Duarte Santos; Pedro Quelhas de Brito; David Nunes
Marques. "Connecting Digital Channels to Consumers’ Purchase Decision-
Making Process in Online Stores". Sustainability (2022): https://doi.org/10.
3390/su142114392.

10.3390/su142114392
Barros, Anténio; Barandas, Horténsia; Pires, Paulo Botelho. "Applying artificial

neural networks to evaluate export performance: a relational approach.".
Review of International Comparative Management (RICM) 10 4 (2009): 1582.

Accepted - Open access

Pereira, Inés Veiga; Santos, José Duarte; Pires, Paulo Botelho. "Digital
Marketing in the Strategic Organisational Transformation toward Corporate
Social Responsibility and Sustainability". Administrative Sciences (2023): https:
/Imwww.mdpi.com/journal/admsci/special_issues/4H2Z1G8RYJ.

Accepted

Sara Santos; Pedro Espirito Santo; Sénia Ferreira; Paulo Botelho Pires; José
Duarte Santos. "From Perceived Video-Ad Design to Engagement in Tourism
Marketing: The Roles of Narrative Transportation, Advertising Stimulation, and
Destination Familiarity". 2026. https://doi.org/10.20944/preprints202601.1040.v1.

10.20944/preprints202601.1040.v1
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medicamente assistida: um modelo
preliminar

Supervisor

Estratégias digitais e determinantes de
sucesso no setor artistico e cultural

Supervisor

Modelo Conceptual de Auditoria a
Gestao de Equipas de Vendas

Supervisor

A influéncia dos canais e técnicas
digitais nas etapas do percurso de
tomada de decisdo do cliente em
relacao a Carglass®: investigacao e
concetualizacao

Supervisor

“Avaliacao das técnicas de persuasao
como determinantes de abertura de
Newsletters no Setor Hoteleiro"

Supervisor

Gamificagao em Programas de
Fidelizagcao — Impacto na Motivagao
Intrinseca e Necessidades de
Competéncia e de Relatedness dos
Consumidores

Supervisor

Modelo conceptual para integracao das
etapas do processo de decisao do
consumidor e dos canais digitais:
aplicagao ao retalho desportivo

Supervisor

O financiamento do sistema educativo
em Angola, presente e futuro: o custo
por aluno — o caso de Benguela

Supervisor

Efficient management of fixed assets
and the impact of their real costs on
financial results. Case study of
investments carried out in Angola

Supervisor
Novo Modelo de Negdcio no Sector
Imobiliario

Supervisor
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Gestao Comercial (Master)
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Financas (Master)

Universidade Portucalense Infante
Dom Henrique, Portugal

Financas (Master)

Universidade Portucalense Infante
Dom Henrique, Portugal

Gestao Comercial (Master)

Universidade do Porto Faculdade de
Economia, Portugal
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2016 - 2016

2016 - 2016

2015 - 2015

2015 - 2015

2014 - 2014

2014 - 2014

2014 - 2014

2014 - 2014

2014 - 2014

2013 - 2013

© CIENCIAVITAE

Determinantes da performance
comercial B2B: Caso pratico comércio
de material elétrico e automacao

Supervisor

Determinantes de Fidelizacao do
Cliente no Contexto da Banca Online

Supervisor

Da matematica aos modelos
economeétricos: aplicagdo ao ensino
superior angolano

Supervisor

Modelos de previsdo. Uma revisao de
literatura

Supervisor

Contributo do setor dos seguros e dos
fundos de pensdes para o crescimento
econémico de Angola

Supervisor

Determinantes do Preco em E-Mail
Marketing - Experimento pratico ao
comportamento do consumidor na
presenca de promogodes de vendas.

Supervisor

E-mail marketing: Determinantes da
taxa de abertura.

Supervisor

The M-Commerce In The Retail
Industry: Exploring consumers and
retailers perspectives of featuresin a
mobile app for supermarkets.

Supervisor

A relevancia da comunicacao integrada
no Web marketing: Estudo de um caso
pratico

Supervisor

A comunicacao de marketing na rede
social Facebook - evidéncias de um
estudo pratico.

Supervisor
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Gestao Comercial (Master)
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Economia, Portugal

Financas (Master)

Universidade Portucalense Infante
Dom Henrique, Portugal

Financas (Master)

Universidade Portucalense Infante
Dom Henrique, Portugal

Financas (Master)

Universidade Portucalense Infante
Dom Henrique, Portugal

Gestao Comercial (Master)

Universidade do Porto Faculdade de
Economia, Portugal

Gestao Comercial (Master)

Universidade do Porto Faculdade de
Economia, Portugal

Marketing (Master)

Universidade do Porto Faculdade de
Economia, Portugal

Marketing Digital (Master)

Instituto Politécnico do Porto Instituto
Superior de Contabilidade e
Administracao do Porto, Portugal

GCestao (Master)

Universidade Portucalense Infante
Dom Henrique, Portugal
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