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Consumers’ clothing disposal behaviour: we do we stand?. The purpose of this
article is to provide an overview of current knowledge on consumers’ clothing
disposal behaviour. This article is based on a literature review on consumers’
clothing disposal behaviour, with a review process that resulted of a list of 50
papers. Articles not directly linked with the subject or available for download
were excluded, resulting in a final sample of 30 articles. Thi. 2019. Bernardes, J.
P.; Margues, Antonio Dinis; Nogueira, Mafalda; Ferreira, F.. http://hdl.handle.
net/1822/60649.
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The Generation Y's sustainability perceptions and consumption habits in the
footwear industry in Portugal. This paper intends to study the attitude that
Millennial consumers (or Generation Y) have towards sustainability and
sustainable purchasing habits and what they actually do in terms of their
green purchasing behaviour regarding footwear. In order to understand this,
some internal and external influencing factors were obtained from the
literature review which can positively or negatively influence. 2018. Bernardes,
Jodo Pedro; Marques, Anténio Dinis; Ferreira, Fernando; Nogueira, Mafalda;
Luca, Alexandra. http://hdl.handle.net/1822/55245.
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Portugal. The research method will be through the analysis of two focus
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Bernardes, Jodo Pedro; Ferreira, Fernando; Nogueira, Mafalda. http://hdl.
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